JAA s

JAPAN ADVERTISERS ASSOCIATION INC.

hoERMRE AL

20183 H 1H
PNEEHEEN BRY RIS H e

BE, INFYZvD, BAROHISREIAE—hH—DHEIF! |
WFA (HFIASEER) J0-—)ON—5o459—h>J7L>X 2018

NBHEEABRT R\ F-XHx (PR HEESR) (& 20184 58 17 HICHESNSIO—
JIWR—T =N T 7L ADRE—ND—SA > F v ITZRHERNUFET.

Advertising Week Asia EDJ)\— hF—S VI THESND A>T 7 LR ICIFMERO MY TIY—4045
— CERORFIHTEEIT DV —F—ENED. FEIE-H-ENTS> RAIR—=>3 A OREHDT
SY hIA—L. BTBUTCY =TT 2INDAVRAEL—23>%EDET ., SEERELLEAE—H—I(TH
2. SBREESRBIRE-—H—DOEEZFELTVET,

mAE—H—

- Younghee Lee,Global CMO, Samsung Electronics

- Marc Mathieu,CMO, Samsung Electronics America

- Chris Baréz-Brown, speaker, bestselling author and founder, Upping Your Elvis

+ Yukiko Yamaguchi,CNS, Director, Enterprise Marketing Division, Panasonic

- David Wheldon,WFA President and CMO, Royal Bank of Scotland

+ Roel de Vries,Corporate Vice President, Global Head of Marketing and Brand Strategy, Nissan Motor Company

- Sam Ahmed,Global Head Digital & Retail Marketing, Standard Chartered
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Younghee Lee

Executive VP, CMO of Samsung Electronics & Head of Global Marketing Mobile Communications Business
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Marc Mathieu CMO, Samsung Electronics America
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Chris Baréz-Brown Speaker, bestselling author and founder, Upping Your Elvis
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Yukiko Yamag uchi CNS, Director, Enterprise Marketing Division, PanasonicCommunications Business
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Roel de Vries Corporate Vice President, Global Head of Marketing and Brand Strategy, Nissan
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Sam Ahmed Global Head Digital Retail Marketing, Standard Chartered
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World Federation
of Advertisers

https://www.wfanet.org/
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asia.advertisingweek.com



https://www.wfanet.org/
http://asia.advertisingweek.com/
http://asia.advertisingweek.com/

